
NO TRAFFIC DEATHS BY 2030 

IN MONTGOMERY COUNTY
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MEETING AGENDA,

PURPOSE, & GOALS
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I. Introduction (10 mins)

1. Introduce all team members

2. Introduce the program and meeting agenda

II. Countyõs Presentation ðEducation & Outreach (35 mins)

1. Funding and programming

2. Safe Routes to School

3. Q&A

III. Break (10 mins)

IV.Recap Data from Meeting #1 (15 mins)

1. High Injury Network

2. Demographics for people involved in serious and fatal crashes

V. Draft Vision Statement and Discussion (45 mins)

VI.Next Steps (5 mins)
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Meeting 1:

Define Equity

Meeting 2:

Engineering

Meeting 3:

Education

Meeting 4:

Enforcement

Document Photo by Unknown Author is licensed under CC BY-SA

Draft Equity 

Statement for 

Vision Zero

Task Force & 

Public Review

Equity Statement 

for Vision Zero

DRAFT

10 ðYear Vision 

Zero Strategy

http://tex.stackexchange.com/questions/254074/how-to-draw-a-bunch-of-documents-icon-with-tikz
https://creativecommons.org/licenses/by-sa/3.0/


6

VReview the Countyõs current education and outreach 

efforts for traffic safety

VDiscuss ways to increase equity in education campaigns

VUse the discussions and data from all meetings to develop 

our value statement
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TRAFFIC SAFETY

EDUCATION & OUTREACH



8

$91,029,214

$26,014,889

$663,120

Engineering &

Maintenance

Enforcement

Education

$0M $20M $40M $60M $80M $100M

$117,707,223 is 

allocated for Vision 

Zero related work 

and projects across 

the capital and 

operating budgets 

for the current fiscal 

year (FY19).

1% of the Vision 

Zero budget 

supports County-

funded education 

efforts. Street Smart 

is funded by the 

Maryland Highway 

Safety Office and 

Council of 

Governments.
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$50,000

$175,000

$200,000

$238,120

Pedestrian Safety Outreach Education (PIO)

Vision Zero Support & Outreach (CEX)

Pedestrian Safety Program (DOT)

Transportation Community Outreach (DOT)

$0k $50k $100k $150k $200k $250k $300k

Of the $663,120 in 

the FY19 budget for 

Education, 66% is in 

the Department of 

Transportation 

(DOT) to support 

pedestrian safety 

outreach and Safe 

Routes to School. 

The rest is in the 

County Executiveõs 

Office for 

coordination and 

outreach and in 

Public Information 

for building 

campaign material. 
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BEHAVIOR BASED

CAMPAIGNS



Behavioral factors at 

the time of the severe 

or fatal crash were 

related to being 

distracted, disobeying 

rules of the road, or 

impairment. 

Education and 

enforcement 

campaigns are aimed 

at these risky 

behaviors.
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1. Failed to give full 

time and attention 

(47%)

2. Failed to yield right 

of way (26%)

3. Too fast for 

conditions (11%)

4. Followed too 

closely (6%)

5. Failed to obey 

traffic signal (6%)

1. Illegally in roadway 

(53%)

2. Failed to give full 

time and attention

(39%)

3. Unknown/ Other

(26%)

4. Clothing not visible

(16%)

5. Under influence of 

alcohol (11%)

1. Failed to yield right 

of way (50%)

2. Illegally in roadway

(50%)

3. Failed to obey 

traffic signal (50%)

4. Bicycle violation

(38%)

5. Failed to give full 

time and attention

(25%)

Source: MCPD crash data for serious and fatal collisions from 2012 -2016. 

See page 10 of the Vision Zero Two-Year Action Plan for additional details. 



Marylanders are observed 

wearing their seatbelts 

92% of the time, but in 

fatal crashes in 

Montgomery County 44% 

of those killed were 

unbelted. Both stats are 

near the national average.

Observed seatbelt use 

nationwide is lower for 

males, black/African 

Americans, people ages 

16-24, and when driving 

alone.
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56%

87%

92%

44%

13%

8%

Fatal Injury

in Mont. Co.

Serious Injury

in Mont. Co.

All Maryland

Drivers

Used Not Used



For Vision Zero, the County 

utilizes the National Highway 

Traffic Safety Administrationõs 

(NHTSAõs) annual 

communications calendar for 

issue specific timing. For 

example, each May is National 

Bicycle Safety Month, mid-

September is Child Passenger 

Safety Week, and December is 

Impaired Driving deterrence. 

NHTSA and the Maryland 

Highway Safety Office 

(MHSO) provide marketing 

materials to anyone looking 

to spread the message.
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https://www.trafficsafetymarketing.gov/


For Vision Zero, the County 

utilizes the National Highway 

Traffic Safety Administrationõs 

(NHTSAõs) annual 

communications calendar for 

issue specific timing. For 

example, each May is National 

Bicycle Safety Month, mid-

September is Child Passenger 

Safety Week, and December is 

Impaired Driving deterrence. 

NHTSA and the Maryland 

Highway Safety Office 

(MHSO) provide marketing 

materials to anyone looking 

to spread the message.

14



For Vision Zero, the County 

utilizes the National Highway 

Traffic Safety Administrationõs 

(NHTSAõs) annual 

communications calendar for 

issue specific timing. For 

example, each May is National 

Bicycle Safety Month, mid-

September is Child Passenger 

Safety Week, and December is 

Impaired Driving deterrence. 

NHTSA and the Maryland 

Highway Safety Office 

(MHSO) provide marketing 

materials to anyone looking 

to spread the message.
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https://towardzerodeathsmd.com/

